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1. IDENTIFYING DATA 

Course/training name* Business Model Innovation for Wellbeing Tourism 

Coordinating/host University* Linnaeus University 

Other Universities involved n/a 

Main Thematic Arena* Thematic Arena on Environmental Change and Well-Being 

Relation with the above selected 

Thematic Arena 
Sustainability Tourism 

Course/training field(s)* Tourism 

ISCED Code 1015 Tourism 

Related SDGs   

Target audience(s)* 
Students that are interested in how to create business models customised to 

wellbeing tourism and how to use the Business Model Canvas tool 

Number of ECTS credits 

allocated 
n/a 

Other modes of certifications  

Mode of delivery* 

Online asynchronous. This is a MOOC, Massive Open Online Course. This 

means that it is open to everyone. The advantage is that you can carry out 

your studies on your own and at your own pace. 

Language of instruction* English 



 

 

Semester* On-going 

Course/training dates* On-going 

Precise schedule of the lectures 

(Mind the time zone) * 
n/a 

Key words (max 5) * Wellbeing tourism, Entrepreneurship, Business model 

Catch Phrase* 

This online course takes you on a journey to discover the benefits of the 

Business Model Canvas (BMC), a powerful tool useful for crafting wellbeing 

tourism offers. Tailored for entrepreneurs and those aspiring to venture into 

the well-being tourism sector. 

Prerequisites and co-requisites* None 

Number of EUniWell students or 

staff that can attend the 

course/training* 

Unlimited 

Course/training application 

procedure(s)* 
Application form on EUniWell website 

 

2. CONTACT DETAILS 

Department School of Business and Economics 

Name and email of 

lecturer/trainer* 
Dr. Lali Lindell 

Name and e-mail of the 

catalogue coordinator* 
Lali.Lindell@lnu.se 

Other lecturers/trainers  

 



 

 

3. COURSE/TRAINING ABSTRACT* 

This online course takes you on a journey to discover the benefits of the Business Model Canvas (BMC), a powerful 
tool useful for crafting wellbeing tourism offers. The BMC helps you to understand and define the different aspects of 
your business, enabling a more focused and thoughtful approach to creating your tourism offers. Tailored for 
entrepreneurs and those aspiring to venture into the well-being tourism sector, this course illuminates the practical 
applications of BMC to refine and optimize your business strategies. 

 

4. DEVELOPED SKILLS AND COMPETENCES*  

You will gain skills and knowledge in market segmentation, crafting compelling value propositions, optimizing 

resources, identifying and diversifying revenue streams, managing cost structures and minimizing risks. By course 

completion, you will be enriched with a powerful tool (BMC) and essential concepts to excel in building or upgrading 

a wellbeing tourism business or business offers. 

 

5. OBJECTIVES AND LEARNING OUTCOMES* 

You will attain a foundational understanding of wellbeing tourism as well as the Business Model Canvas tool, useful 

for creating wellbeing tourism offers. You will understand BMC's potential, and you will be equipped with the 

knowledge and tools to create a well-defined, targeted, and successful wellbeing tourism business and wellbeing 

tourism offers. 

 

6. COURSE/TRAINING ORGANISATION 

UNITS 

1. Wellbeing tourism 

2. Introduction to Business model canvas 

3. Customer segments, channels & relations 

4. Value proposition – host & touris 



 

 

5. Resources, activities, and partners 

6.  Revenue stream & cost structure 

LEARNING RESOURCES AND TOOLS  

Each module consists of material in the form of a recorded lecture, a pdf version of the lecture, illustrations and 

films, and study assignments with the opportunity to work with and reflect on the information. 

PLANNED LEARNING ACTIVITIES AND TEACHING METHODS 

The course is in general without teacher support, however, the instructors do check-in on assignments and 

discussions now and then and may leave a comment on your contributions. The objective for this course is that you 

can follow the course completely independently and at your own pace. 

 

7. ASSESSMENT METHODS AND CRITERIA* 

The course Business Model Innovation for Wellbeing Tourism is not part of Linnaeus University's regular course offer 

and is therefore not examined, nor does it result in university credits. You do, however, have the opportunity to 

document your progress through your account and assignments. For some assignments you will see the answers 

from other students when you have submitted your contribution, this way you can be supported in having an idea of 

your level and how your knowledge and view compare to that of other students. 

RECOGNITION* 

See above. 

ADDITIONAL INFORMATION 

It takes from about 9 hours to complete the course. In order for you to be able to plan your time more easily, there 

are time indications for each stage which gives an indication of how long each module and submodule are estimated 

to take. How long it takes for you depends mainly on how much time you invest in the different assignments. 



 

 

Most assignments can be carried out with different degrees of depth and scope. The intention of the course is not to 

provide a complete overview and knowledge of Business Model Innovation and Business Model Canvas but is more 

of an introductory nature to some key tools for creating a successful wellbeing tourism business and offers. 

 

8. BIBLIOGRAPHY AND TEACHING MATERIALS 

All teaching materials are in the learning platform. 

9. QUALITY ASSURANCE* 

 

 


